
EVENT: DATE:
ORGANIZER:

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21
2 100.00% 100.00%
6 100.00% 66.67% 33.33%
11 100.00% 48.00% 31.00% 21.00%
16 100.00% 38.50% 27.00% 19.00% 15.50%
21 100.00% 33.00% 24.20% 17.30% 13.70% 11.80%
26 100.00% 29.70% 21.90% 15.90% 12.70% 10.40% 9.40%
31 100.00% 27.00% 20.05% 15.00% 12.05% 9.95% 8.35% 7.60%
36 100.00% 24.90% 18.60% 14.10% 11.40% 9.60% 8.10% 6.90% 6.40%
41 100.00% 23.30% 17.40% 13.30% 10.90% 9.20% 7.90% 6.70% 5.80% 5.50%
46 100.00% 22.00% 16.50% 12.80% 10.50% 8.90% 7.65% 6.55% 5.60% 4.90% 4.60%
51 100.00% 21.00% 15.90% 12.30% 10.10% 8.50% 7.35% 6.35% 5.50% 4.80% 4.20% 4.00%
56 100.00% 20.00% 15.20% 12.00% 9.80% 8.30% 7.20% 6.20% 5.30% 4.70% 4.10% 3.70% 3.50%
61 100.00% 19.00% 14.75% 11.65% 9.55% 8.15% 7.10% 6.15% 5.30% 4.60% 4.00% 3.55% 3.20% 3.00%
66 100.00% 18.00% 14.30% 11.30% 9.30% 8.00% 7.00% 6.10% 5.30% 4.65% 4.00% 3.50% 3.10% 2.80% 2.65%
71 100.00% 17.50% 13.90% 11.00% 9.05% 7.75% 6.80% 5.95% 5.15% 4.55% 3.95% 3.50% 3.05% 2.80% 2.60% 2.45%
76 100.00% 17.00% 13.45% 10.80% 8.80% 7.55% 6.60% 5.80% 5.10% 4.45% 3.90% 3.50% 3.10% 2.85% 2.55% 2.30% 2.25%
81 100.00% 16.05% 12.95% 10.50% 8.70% 7.50% 6.50% 5.75% 5.00% 4.45% 3.90% 3.45% 3.10% 2.80% 2.55% 2.40% 2.25% 2.15%
86 100.00% 15.85% 12.70% 10.20% 8.50% 7.35% 6.35% 5.55% 4.90% 4.30% 3.80% 3.40% 3.05% 2.75% 2.60% 2.40% 2.20% 2.10% 2.00%
91 100.00% 15.40% 12.25% 10.00% 8.40% 7.35% 6.30% 5.50% 4.90% 4.30% 3.80% 3.40% 3.05% 2.75% 2.50% 2.30% 2.10% 1.95% 1.90% 1.85%
96 100.00% 15.20% 12.00% 9.90% 8.35% 7.25% 6.30% 5.50% 4.90% 4.30% 3.75% 3.30% 2.95% 2.70% 2.40% 2.20% 2.05% 1.85% 1.70% 1.70% 1.70%
101 100.00% 14.80% 11.80% 9.80% 8.25% 7.20% 6.20% 5.50% 4.90% 4.30% 3.80% 3.35% 3.00% 2.60% 2.35% 2.15% 2.00% 1.80% 1.70% 1.50% 1.50% 1.50%

7.	
  To	
  minimize	
  the	
  risk	
  of	
  an	
  organiser	
  being	
  out-­‐of-­‐pocket.

LOOK	
  UP	
  TABLE:	
  RELATIVE	
  RATIOS

These	
  ratios	
  were	
  selected	
  with	
  the	
  following	
  aims:
Prize	
  Calculators	
  &	
  Look	
  Up	
  Tables	
  are	
  based	
  upon	
  these	
  percentages

1.	
  To	
  give	
  a	
  reasonable	
  distribution	
  of	
  funds	
  between	
  prizewinners	
  in	
  a	
  given	
  race.
2.	
  To	
  give	
  useful	
  guidance	
  to	
  organizers.
3.	
  To	
  take	
  into	
  account	
  that	
  the	
  prize	
  fund	
  varies	
  widely	
  between	
  events,	
  depending	
  on	
  factors	
  such	
  as	
  venue	
  hire	
  (e.g.	
  £0-­‐£500)	
  and	
  infrastructure	
  costs	
  (toilet	
  hire,	
  tape,	
  stakes	
  etc.).
4.	
  To	
  ring-­‐fence	
  a	
  proportion	
  of	
  the	
  total	
  prize	
  fund	
  that	
  is	
  representative	
  of	
  the	
  number	
  of	
  riders	
  in	
  each	
  category.
5.	
  To	
  introduce	
  a	
  system	
  where,	
  within	
  each	
  category,	
  each	
  rider	
  contributes	
  a	
  proportion	
  of	
  their	
  entry	
  fee	
  to	
  a	
  fund	
  to	
  supply	
  those	
  prizes	
  that	
  are	
  mandated	
  by	
  BC,	
  and	
  thus	
  riders	
  may	
  only	
  compete	
  for	
  prizes	
  to	
  which	
  they	
  have	
  contributed.
6.	
  To	
  minimize,	
  and	
  eliminate	
  wherever	
  possible,	
  the	
  subsidizing	
  of	
  one	
  category's	
  prizes	
  by	
  another	
  group	
  of	
  riders	
  ineligible	
  for	
  those	
  prizes,	
  whilst	
  maintaining	
  a	
  reasonable	
  minimum	
  prize	
  value.

**Complete	
  Rider	
  Numbers	
  Sheet**
PROMOTING	
  CLUB:

PRIZESNo.	
  	
  Riders	
  
in	
  Category TOTAL


